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1. Introduction 

According to Siegrist et al. (2020) the 
company's financial management attempts to 
optimize the Company's worth. Technology 
advancements have an impact on the business in 
reallocating resources to optimize the company's 
value simultaneously (Mendes et al., 2023). The 
value of the company is derived from the value 
creation achieved using resources that are owned 
by the company by relevant stakeholders. The 
business anticipates that this accomplishment will 
contribute to employees' ability to generate long-
term value  (Macias and Pirinsky, 2015). 

The environment is constantly changing, 
causing companies to continuously assess the 
sustainability of the Company (Wen et al., 2020). 
Improving sustainability is achieved by increasing 
the productivity of skilled human resources to 
achieve competitive advantage and sustainable 
success in the market (Inam Bhutta et al., 2021a). 
Tran & Vo (2020) state that achieving sustainable 
success requires creative human resources. 

Managers are informed about market trends 
and shifts to adapt to changing conditions (Shen 
et al., 2020). Managers foster a culture of 
adaptability and encourage open communication, 
collaboration, and innovation. So, competencies 
based on skills and knowledge are essential for 
managers (Fifita et al., 2020). Better managers 

take the initiative to change how their companies 
operate in response to their environment and 
develop creative ways to increase their resources 
to thrive in the long term (Inam Bhutta et al., 
2021a). Unique resources will achieve a 
competitive advantage, especially in the era of a 
knowledge-based economy (Arte and Larimo, 
2022). Resources-Based View theory reveals 
Knowledge resources as potential sources of 
competitive advantage (Barney, 2001; Barney et 
al., 2021).  

However, it can be challenging for businesses 
to determine the worth of intangible assets. It is not 
possible to value intangible assets in a way that 
increases their firm value (Rosati and Faria, 2019). 
So, the Company needs to ensure investment in 
intangible assets (Rodgers et al., 2020). Intangible 
assets (IA) are non-monetary assets that can be 
identified without physical form  (Widnyana et al., 
2020) and are listed in the company's financial 
statements (IFRS-based PSAK). The way to 
identify intangible assets can follow two criteria, 
namely resources that can be separated, namely 
by sale, transfer, license, leased or exchanged, 
and resources arising from contractual rights or 
other legal rights, namely by taking the stated 
contract value (Rodgers et al., 2020). Difficult 
measurement of intangible assets causes the 
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recognition of financial reporting to be 
incompatible with the value of assets (Lee and 
Foong, 2023).  

The ability of managers to establish usage 
strategies is required to estimate the worth of 
these intangible assets. The performance of the 
company can be diversified by managerial skill. 
According to Lee & Foong's research (2023), 
manager skill has a big impact on whether the 
value link between diversity and company is 
favorable or negative. This condition enables 
managerial skill to influence how intangible assets 
relate to the company's worth. 

Technological changes cause managers to 
have innovative abilities to increase the firm value. 
The solution provided in this study is to ensure 
managers' ability to improve asset utilization to 
ensure innovation and asset development are 
carried out in the company to achieve competitive 
advantage (Hermundsdottir and Aspelund, 2021). 
In addition, managers mitigate risks and redesign 
strategies that can cope with changes in the value 
of intangible assets to achieve the value of the 
Company (Tiberius et al., 2020). This study tries to 
link managerial capabilities in integrating 
intangible assets to increase the value of the 
Company. So, this study aims to investigate the 
relationship of intangible assets to company value 
moderated by managerial ability. 

The study of the Resource-Based View (RBV) 
theory, which guides the selection of managerial 
talent concerning intangible assets and firm value, 
is covered in Part 2. The study's hypothesis is also 
discussed in this section. The third section covers 
research techniques, including data samples, 
variable definitions, and research models. The 
results are examined in Part 4 using descriptive 
analysis. The results are covered in depth in Part 
5. The research findings are presented in Part 6. 

2. Literature Review  

2.1 Resource-Based View Theory 

A company can use strategic resources 
defined by a resource-based view (RBV) to gain a 
sustainable competitive advantage. To find 
assets, capabilities, and competencies that can 
give a company a competitive advantage, RBV 
directs managerial attention to the organization's 
internal resources. Understanding how the 
resources and capacities of firms can interact is 
essential to understanding the empirical 
implications of this theory. Evaluating the practical 
consequences of a resource-based view improves 
business performance (Ardila et al., 2018; Barney 
et al., 2021).  

The main force behind achieving corporate 
competitiveness and performance is the RBV 
theory-based concentration on corporate 
resources. When assessing competitive 
advantage, this theory makes the following 
assumptions: (1) firms within an industry (or group) 
may differ in the strategic resources they control; 
and (2) company resources may not migrate 
ideally across firms, meaning heterogeneity might 
exist for a long period. The firm's resource-based 
approach looks at how these two hypotheses 
affect the ongoing examination of sources of 
competitive advantage (Barney, 1991). (1) Hiring 

experienced managers with the correct positions 
in the organization is one way to develop a 
competitive advantage and prevent competitors 
from copying their resources. Managers must 
conduct thorough and systematic research to 
produce innovations and performance that drive 
the long-term success of their organizations. (2) 
complicated social phenomena, such as 
interactions between managers in organizations, 
corporate culture, and brand reputation with 
clients and suppliers (Porter, 1991a). Phenomena 
show that there is little or no causal uncertainty 
regarding the relationship between the resources 
of these organizations and their competitive 
advantage. For example, the efficiency and 
effectiveness of a company can be improved by an 
organizational culture with specific characteristics 
or by managers who have good relationships with 
each other. 
2.2 Intangible Asset and Firm Value  

All resources with no physical existence but a 
major impact on the profitability and long-term 
health of the business are considered intangible 
assets (IAs). IA includes intellectual property, 
knowledge, information, and experience (Durand 
& Milberg, 2020; Milala et al., 2021). In this sense, 
IA turns into a crucial asset for long-term 
competitive advantage that drives the company's 
market performance (Ionita & Dinu, 2021; Tahat et 
al., 2018).  

Intangible assets (IAs) are all assets that do 
not have a physical form but have a significant 
impact on the profitability and long-term viability of 
the company. IA includes intellectual property, 
knowledge, information, and experience 
experience (Durand & Milberg, 2020; Milala et al., 
2021). Research (Ionita & Dinu, 2021; Tahat et al., 
2018), say that in this way, IA becomes a crucial 
resource for a long-term competitive advantage 
that drives the company's market performance. 

Due to the dynamic environment's increasing 
demand for competitive advantage, strategic 
resources cannot last indefinitely and must be 
refreshed. Managers need to have the ability to 
update and create resources, claims (Chen, 2019; 
Lee & Kwon, 2020). To produce and preserve 
competitive advantage by improving corporate 
performance, particularly in the internal 
environment. As a result, investing in intangible 
assets is a popular strategy for firms of all sizes, 
regions, and industrial sectors operating in highly 
competitive markets. 

Investment in intangible assets will promote 
long-term, sustainable business growth, as 
evidenced by the company's enhanced 
performance. According to Mohammed & Ani 
(2020), the correct intangible assets are the 
foundation of corporate value generation and a 
key factor in business success. As a result of their 
high risk, high uncertainty, corporate 
specialization, and lack of competition between 
the use and intensity of human resources, it also 
claims that intangible assets cannot be 
exchanged. 

Numerous perspectives have been used to 
study this topic. Intangible assets and corporate 
value have a significant relationship, according to 
research conducted in Turkey between 2005 and 
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2013 by Ocak & Findik (2019). This study reveals 
how economic competence, computerized 
information and databases, and company value 
are affected when the entire value of intangible 
assets is divided into three subcomponents. This 
conclusion is supported by other experts who 
assert that intangible assets have a significant 
relationship to firm value. 

However, other studies provide different 
results, as revealed by Iazzolino & Laise (2013), 
which state intangible assets do not have a 
significant effect on firm value. Research 
conducted by Chin et al. (2006) defines patents as 
intangible assets, giving a negative value to the 
value chain in manufacturing companies. The 
same results have also been done by Shane & 
Klock (1997), who also use patents and research 
and development costs as a measurement of 
intangible assets against company value 
measured by Tobins Q. The results found that 
from quotation data on patents and research 
costs, contain relevant information about the 
market valuation of intangible assets (Tanggamani 
et al., 2022). Based on these findings, this study 
formulates the H1 hypothesis that intangible 
assets significantly and positively affect firm value. 
2.3 Managerial Ability and Firm Value 

According to Demerjian et al. (2011), 
managerial ability (MA) is the knowledge, skills, 
and experience managers possess to create 
excess revenue value for the company. This ability 
maintained by managers can maximize the 
efficiency of the resources used to produce future 
performance and affect the value of the company 
(Holcomb et al., 2009; Lin et al., 2022; Park & 
Byun, 2021).  

With the aid of their professional and academic 
expertise, good managers assure the optimal 
usage of limited corporate resources in a difficult 
environment. They also employ their knowledge 
and expertise to achieve long-term growth. 
Previous research has demonstrated how 
managerial skills have a substantial impact on 
business decisions and results. For instance, 
having more capable managers enhances internal 
control and the standard of company reporting 
(Jebran and Chen, 2022).  

Previous studies have emphasized that one of 
the most important organizational characteristics 
that determines an organization's performance is 
managerial aptitude. High-skilled managers are 
thought to be extremely knowledgeable about the 
business sector, familiar with products, able to 
make superior decisions to those of other 
managers, capable of managing their staff 
effectively, and well-versed in emerging trends 
and technologies (Demerjian et al., 2011; Jebran 
& Chen, 2022). These studies (Coudounaris et al., 
2020; Jebran & Chen, 2022; Soedarmono et al., 
2019)  also demonstrate that firms with high 
manager capabilities typically exhibit greater 
levels of innovation, make highly efficient 
investment decisions, demonstrate better 
organizational performance, and achieve higher-
quality earnings reporting. 

Research on managerial capabilities on 
company value also provides mixed results. 
Research Andreou et al. (2017) conducted 

research at the time of the global crisis in 2008. 
The results stated that high managerial 
capabilities can help reduce the problem of lack of 
investment during periods of crisis and increase 
the company's value. Park et al. (2016) also 
carried out the same results, who stated that 
managers can positively increase market share 
growth and company value. Different results in the 
study  (Park & Byun (2022) noted that managerial 
ability and company value are negatively and 
significantly related. This study explains that 
managerial ability is a variable that decreases 
company value because managers with superior 
ability will pursue personal benefits, so they will not 
maximize shareholder profits (company value 
decreases). So it is proposed that the H2 
hypothesis, managerial ability positively affects 
Firm Value. 
2.4 The Moderating Role of Managerial Ability  

Managerial ability plays a role in helping to 
influence the achievement of company value. 
Managers' abilities can strengthen and weaken a 
company's value based on the ever-changing 
technological environment. The management 
manager will direct the company through the 
strategy applied. Intangible assets are assets that 
will be used as an influence on current 
technological developments. The intangible asset 
component requires excellent handling for the firm 
value to be maintained. This handling requires 
excellent manager skills. If this handling is not 
done correctly, managerial ability will weaken the 
achievement of company value.  

Based on previous research, managerial ability 
can be a catalyst for utilizing the company's 
intangible assets to achieve firm value. Innovative 
managers can better develop new strategies 
supported by intangible assets (Najafi-Tavani et 
al., 2018). Some things that managers can do are 
implementation strategy and innovation (Garousi 
Mokhtarzadeh et al., 2020; Rodgers et al., 2020), 
achieving operational efficiency, ability in asset 
development, implementing risk management 
practices (Lin et al., 2022), ability to respond to 
environmental changes  (Hadjielias et al., 2021), 
and assuring sustainable business (Hadjielias et 
al., 2021; Piñeiro-Chousa et al., 2020). 

The management will weaken the use of 
intangible assets to increase the value of the 
company if they are not owned and used by the 
manager. According to  Glyptis et al. (2021), 
Pereira et al. (2021), and Lopes & Carvalho (2021) 
the incapacity of managers to establish strategies 
for attaining company value is the key factor that 
weakens the most. On the basis of this, it can be 
demonstrated that managerial skill can weaken 
the link between intangible assets and the 
company's worth. As a result, the H3 management 
ability hypothesis is developed to balance out 
intangible assets and business value 

3. Methodology 

It is requested not to us any of footnotes. In this 
study, a quantitative technique is used to evaluate 
how intangible assets, managerial skill, and firm 
value relate in Indonesia. Over eleven years, from 
2012 to 2022, studies have been conducted. The 
consistency and predictability of research results 
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can be established during a ten-year investigation. 
In addition, this time frame is based on the 
assumption that Indonesian businesses have 
implemented several innovations and proven 
management's prowess in improving business 
performance, in addition to paying attention to 
company growth, company age, and company 
liquidity. The sample used was 498 business 
companies in Indonesia. 

The company's value is how the study's 
dependent variable is measured. The worth of a 
company is determined using Tobin's q, which 
describes the gap between the market value and 
book value of an asset with potential for future 
growth. (W. Park & Byun, 2022). 

Tobins Q𝑖𝑡 =
(𝑀𝑎𝑟𝑘𝑒𝑡 𝑐𝑎𝑝𝑖𝑡𝑎𝑙𝑖𝑧𝑎𝑡𝑖𝑜𝑛 + 𝐿𝑖𝑎𝑏𝑖𝑙𝑖𝑡𝑖𝑒𝑠)

𝑇𝑜𝑡𝑎𝑙 𝑎𝑠𝑠𝑒𝑡
 

The representativeness of intangible assets 
(RIA) method is used to calculate the value of 
intangible assets. This technique is a component 
of the Luthy (1998) method, which seeks to 
determine how much of a company's total assets 
are represented by intangible assets. This is an 
accounting view of financial statements from 
metaphysical calculations of the enterprise. 

𝑅𝐼𝐴 =
 Total Aset Tidak Berwujud

Total Asset
 

The moderator variable of this study is 
managerial ability. Managerial aptitude (MAN) is 
used in this study to measure independent 
variables. The MA-Score, a measure of 
management talent created by (Demerjian et al., 
2013), estimates how effectively managers utilize 
a company's resources. All businesses need 
resources, including human resources, capital, 
and state-of-the-art equipment. A superior 
manager will produce a higher output level from a 
given input than an inferior manager. 

According to the methodology used by 
(Demerjian et al., 2013), data envelopment 
analysis (DEA) is used to compare sales 
generated by individual firms based on inputs used 
by firms, such as cost of goods sold, administrative 
expenses, net PPE, net operating rent, net worth 
of R&D, Goodwill purchased, and other intangible 
assets. Here's the formula for measuring 
managerial ability. 

Firm efficiency =  
Sales

CoGS + SG&A + PPE + OpsLease + R&D + Goodwill + other Intangible
 

This study used four control variables: SIZE, 
AGE (company age), GROWTH (company 
growth), and LIQ (liquidity level). According to 
company size (SIZE), larger organizations 
typically perform better overall, primarily attributed 
to their financial success (Abou-foul et al., 2021). 
Larger businesses have the resources to support 
performance improvement methods. As a result of 
their company's superior performance, 
competitive advantage, and efficiency scale, 
larger businesses also often display more market 
power. In this study, the natural logarithm of a 
company's total assets is used to determine how 
large the company is. 

SIZE = Ln (Total Aset 
Company Age (AGE) was the second control 

variable. Due to the company's expertise and 
years of progress, its performance and reputation 
increase as the market benefits from its strength 
(Chakroun et al., 2020). The logarithm of the 
number of years since the company was founded 

is used to calculate the age of the company 
(Chakroun et al., 2020; Srivastava, 2015). 

AGE = Ln (Firm Age) 
Company growth (GROWTH) is the third 

control variable. An organization's performance 
and reputation will change as it grows. High growth 
usually results in better company performance. 
Companies use sales growth to measure their 
growth. 

GRO =  
Growth𝑡 − Growth𝑡−1

Growth𝑡−1
 

The fourth control variable is liquidity (LIQ). 
Liquidity indicates the ability to repay short-term 
debts. When the Company can fulfill this 
obligation, the company has good performance 
and reputation. The liquidity measurement used is 
the current ratio.  

Likuid =  
Total current asset 

Total current liabilities
 

In this work, panel data regression is used for 
data analysis. Analysis using panel data has 
several advantages: providing more data, 
increasing the degree of freeness, reducing 
collinearity between explanatory variables, and 
making efficient econometric estimates. Second, it 
offers essential details for researchers that time 
sequence data and data between places cannot 
offer. Panel data also benefit from providing more 
information, more variables, less collinearity 
between observed variables, and more degrees of 
freedom and effectiveness. 

This article focuses on data analysis and 
establishing relationships between the variables 
selected for the study. Data analysis was 
performed using E-views 13.0 Software. The 
current study used a regression analysis model for 
the data panel. The data panel has two main 
regression models: the fixed and random effects 
(REM) models. In FEM, interceptions are assumed 
to differ for each individual, suggesting that each 
may have some features. In REM, however, 
interceptions are assumed to be identical for all 
individuals, meaning they are drawn from larger 
populations with fixed averages (Gujarati, 2004). 

An econometric model with multiple regression 
analysis for hypothesis testing is the analysis 
technique employed. The influence of intangible 
asset factors on business value, as mediated by 
management competence, is examined using 
multiple regression analysis. The multiple 
regression econometric model consists of two test 
models as follows. 
Model 1   

𝐹𝑉𝑖𝑡 = 𝛽0 + 𝛽1IA + 𝛽2𝑀𝐴𝑁 + 𝛽3SIZE + 𝛽4AGE + 𝛽5GROWTH +
𝛽6𝐿𝐼𝑄 + 𝜀  

 
Model 2 

𝐹𝑉𝑖𝑡 = 𝛽0 + 𝛽1IA + 𝛽2𝑀𝐴𝑁 + 𝛽3(IA ∗ MAN) + 𝛽4SIZE +
𝛽5AGE + 𝛽6GROWTH + 𝛽7𝐿𝐼𝑄 + 𝜀  

 
Model 1 provides testing of independent 

variables alongside independent variables (IA and 
MAN) against the firm value. While Model 2 
provides independent variable (IA) testing of FV 
moderated by MAN variables. Hypothesis testing 
is used to test the suitability of theoretical concepts 
with the results of regression processing by basing 
on the regression coefficient and the significance 
level of each variable of firm value. Hypothesis 
testing can be done simultaneously (F test) and 
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partial testing (t-test) by comparing on a 5% 
probability scale. 

According to Makhbul & Sheikh Khairuddin 
(2014), hypothesis testing for mediation models 
emphasizes postulated causal chains in which one 
variable affects the second variable, impacting the 
third variable. Researchers first conduct classical 
assumption tests and model selection tests before 
conducting hypothesis tests. Ensuring the 
research model is suitable for future testing is the 
goal  

4. Discussion  

4.1 Descriptive Statistics 

The gathered information is examined using 
the appropriate descriptive statistics. In terms of 
mean, median, standard deviation, skewness, 
kurtosis, and minimum-to-maximum values of 
variables, the descriptive statistical tool aids in the 
description of the data. As indicated in Table 1, the 
relationship between Tobin’s Q coefficient, 
intangible assets, managerial skill, and firm value 
has been investigated using Karl Pearson's 
correlation coefficient.f 

Table 1. Descriptive Statistics For brevity, the 
results of three decimal point 

  Mean  Median  Max  Min 
 Std. 
Dev. 

TOBINS_Q 1.650 1.174 7.853 0.161 1.507 

IA 10.552 5.712 47.027 0.000 11.671 

MAN 0.638 0.646 1.117 0.001 0.243 

SIZE 29.478 29.484 32.759 26.575 1.370 

GROWTH 0.097 0.072 1.777 -0.702 0.287 

AGE 16.646 17.645 44.422 0.030 11.012 

LIQ 2.302 1.908 6.544 0.212 1.465 

 

4.2 Correlation analysis 

The Karl–Pearson correlation coefficient 
measures the linear relationship between two 
variables. The correlation matrix shows that 
Tobin’s Q strongly correlates with managerial 
variables of ability, intangible assets, and liquidity. 
Likewise, the managerial ability relationship has a 
strong correlation with the variables of intangible 
assets, company size, and liquidity. Intangible 
assets correlate with size and liquidity. The 
Company's size correlates with the Company's 
age, and the Company's age correlates with 
liquidity.  
Table 2. Pearson correlation analysis 

Correl
ation 
Probab
ility 

TOBI
NS_

Q  
MAN IA  SIZE  

GROW
TH  

UMU
R  

LIQ 

TOBIN
S_Q  

1       

  -----        

MAN 0.141 1      

  
0.002

*** 
-----       

IA  0.114 -0.108 1     

  
0.011

*** 
0.016

*** 
-----      

SIZE  
-

0.041 
-0.325 

0.17
6 

1    

  0.362 
0.000

*** 
0.00
0*** 

-----     

GROW
TH  

0.045 0.031 
0.04

4 
-0.015 1   

  0.321 0.488 
0.32

5 
0.731 -----    

AGE  
-

0.005 
0.036 

-
0.04

1 
0.168 -0.094 1  

  0.913 0.422 
0.35

8 
0.000*

** 
0.037 -----   

LIQ 0.225 0.130 
-

0.09
6 

0.015 -0.009 0.175 1 

  
0.000

*** 
0.004

*** 
0.03
3*** 

0.742 0.834 
0.000*

** 
-----  

**, ***Significance levels of 5% and 1%,respectively 

4.3 Regression analysis 

Using managerial skill as the moderator, panel 
data regression tests were utilized to investigate 
the relationship between intangible assets and 
firm value. Regression tests are performed when 
the model has met the best model and has met 
classical assumptions. So, it is assumed that the 
model to be analyzed has been BLUE (Best, 
Linear, Unbiased, Estimator).  

Testing this research model goes through 
three stages of testing the research model. Model 
1 is to test intangible assets and managerial ability 
against firm value. Model 2 examines intangible 
assets, managerial ability, and control variables 
over firm value. Model 3 examines the interaction 
of intangible assets and managerial ability against 
firm value. Regression testing of panel data is 
shown in Table 3.  

Table 3. Testing the relationship between 
managerial skill and intangible assets and firm 
value. 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This table reports the estimation results of panel data regression. 

Interaction of intangible assets and managerial capability on firm 
value. 
*, **, ***Signifcance levels of 10%, 5% and 1%, respectively 

 
The test results in Table 3 show a regression 

test between the independent variable (IA) and the 
independent variable (firm value) measured by 
Tobin’s Q. The test results show that the three 
table models formed are valid, with a statistically 
proven significance value of 0.000 (confidence 
level of 95%).  

Testing model 1, the test results show that 
intangible assets and managerial ability directly 
affect firm value at the level of 5%. Model 2 
performs testing by including control variables in 
the direct testing of intangible assets against firm 
value. Model 2 test results show the same results 
as model 1. Model 3 compares the impact of 
management skill and intangible assets on 

  Y=Tobins Q 

 Model 1 Model 2 Model 3 

Variabl
e 

Coef t-Stat Prob.   Coef t-Stat Prob.   Coef t-Stat Prob.   

Indepe
ndent 

         

IA 0.012 1.904 0.058*** 0.013 2.008 0.045*** -0.052 -2.983 0.003*** 

Modera
tor 

         

MAN 1.154 3.822 0.000*** 0.908 2.926 0.004*** -0.196 -0.425 0.671 

Interact
ion 

         

IA*MA
N 

      0.116 4.444 0.000 

Control          

SIZE    -0.094 -1.387 0.166 -0.143 -1.407 0.160 

FAGE    -0.011 -1.173 0.241 -0.014 -0.695 0.487 

GRO    0.326 1.732 0.084 0.255 1.262 0.208 

LIKUID       0.092 1.868 0.062 -0.017 -0.292 0.771 

R-
square
d 

  0.034   0.054   0.628 

Adjuste
d R-
square
d 

  0.031   0.042   0.521 

F-
statistic 

  8.837   4.633   5.863 

Prob(F-
statistic
) 

    0.000     0.000     0.000 
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business value. The findings show a strong 
correlation between managerial skill and the 
interplay of intangible assets in raising the 
company's worth. Model 3 demonstrates the fact 
that intangible assets have a detrimental impact on 
business value. 

The intangible testing of assets against firm 
value moderated by managerial ability is 
discussed based on three hypotheses. Based on 
the findings, hypothesis 1 states that intangible 
assets have a considerable and favorable impact 
on business value. It is accepted that this is true. 
The findings of this investigation concur with 
earlier studies (Abebe Zelalem and Ali Abebe, 
2022; Gamayuni, 2015), ownership of unique 
resources, such as knowledge, can distinguish 
competitive companies that can contribute to the 
company's value in the long run. Intangible assets 
can include brands, goodwill, intellectual property, 
and other capable non-physical assets as long-
term assets that increase in value over time. 

Hypothesis 2 is based on research on 
managerial ability positively affecting Firm Value. 
This result aligns with previous research (Lee & 
Foong, 2023), which states that managers can 
achieve company success through productivity, 
decision-making ability, and performance (Park & 
Byun, 2022).(Park and Byun, 2022) In terms of 
funding, managers can facilitate the Company in 
increasing financing to increase the company's 
value and manage assets efficiently.  

The results of the hypothesis 3 testing indicate 
that management ability can strengthen the 
inverse association between assets and business 
value. This is evident from the results of various 
earlier research, which show that innovative 
managers may help the company grow its value 
(Inam Bhutta et al., 2021b). Other research also 
reveals that managers can decide on investment 
policies for intangible assets to strengthen the 
Company's value creation in the long run. 
Management of intangible assets by managers will 
result in better productivity (Cheung et al., 2017; 
Xu et al., 2022). However, several funds are spent 
by the company for investment in intangible 
assets, both in the form of research and 
development costs, patent fees, and other 
intellectual property rights (Jayabalan et al., 2021; 
Singh et al., 2022). When the investment decision 
is right in utilizing intangible assets in the 
Company, it will increase company value. 

Other implications of managerial ability 
strengthening company value can be seen from 
optimizing asset utilization, innovation, asset 
development, risk management, and strategic 
flexibility (Camisón et al., 2022; Milala et al., 2021). 
Optimization of asset utilization involves effective 
marketing strategies to utilize intangible assets in 
the form of brand investment in product innovation 
to maintain competitive advantage (Garousi 
Mokhtarzadeh et al., 2020; Rodgers et al., 2020). 

The development of innovation and 
development is strongly influenced by the ability of 
managers (Hermundsdottir and Aspelund, 2021). 
Managers who have an excellent understanding 
encourage the implementation of product 
development (Bello-Pintado and Bianchi, 2020). 
Through new developments (Capurro et al., 2021; 
Jayabalan et al., 2021), brand expansion (Chang 

et al., 2018), and asset improvement. This activity 
determines the company's value in a multinational 
position, strengthened by the utilization and 
consideration of expansion in related businesses.  

Considerations in utilizing intangible assets will 
give birth to risk mitigation policies carried out by 
managers (Lin et al., 2022). This ability will help 
managers ensure that the company will not lose 
relationships and networking in creating value 
(Chollet and Sandwidi, 2018). Rapidly changing 
environmental conditions require managers who 
can adapt. Technological developments provide 
developments in the value of intangible assets. So, 
managers' strategic flexibility and ability to 
respond to asset value changes. Managers can 
redesign strategies to take advantage of 
environmental changes affecting intangible assets 
to achieve the value of the Company. 

 
5. Conclusion  

This The rapid advancement of technology 
supports the resource-based view hypothesis, 
which is developed as a result of this research. 
The distinctive resources that the company owns 
help to raise the company's value. The moderation 
analysis is used in this study to analyze the 
managerial ability variables in the relationship 
between intangible assets and firm value. The 
findings revealed that 1) intangible assets and 
managerial ability directly affect firm value 
favorably and 2) intangible assets and managerial 
ability interact favorably with regard to the 
company's worth.  

According to this study, public enterprises in 
Indonesia produce data that suggests 
management skill can effectively modulate the 
indirect relationship between assets and firm 
value. Managerial ability can strengthen the 
company's value by managing its intangible 
assets—the power of managers who must adapt 
to rapid technological changes. Creative and 
innovative managerial ability can provide new 
strategies and developments in delivering 
breakthroughs for the Company. Managers can 
implement strategy and innovations, achieve 
operational efficiency, develop assets, implement 
risk management practices, respond to 
environmental changes, and ensure sustainable 
business. 

The limitation of this study is that it still uses 
intangible assets and managerial ability as unique 
resources owned by the Company that affect firm 
value. Further research can add other variables 
included in the Company's amazing resources. 
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